Contents

General Editors’ Preface

Acknowledgements

1 Introduction

Advertising Fictions

The Genuine Article, the Sham, and the Problem of Authenticity
“The Key of the Street’

‘Men Made by Machinery’

Worldly Goods

“Trading in Death’

e S B« NV T S

‘Fashion in Undress’

Bibliography
Index

vI
vii

39
65
83
101
125
141

157
175



