CONTENTS

10.

11.

12.

13.

NOTES ON CONTRIBUTORS vi
Introduction: Revealing the Makeover Show

Tania Lewis 1
Part I Industry

Changing rooms, biggest losers and backyard blitzes: A history of makeover television
in the United Kingdom, United States and Australia
Tania Lewis 7

Makeover on the move: Global television and programme formats

Albert Moran 19
Part II Frameworks

Makeover television, governmentality and the good citizen

Laurie Ouellette and James Hay 31

Economy and reflexivity in makeover television
Guy Redden 45

Insecure: Narratives and economies of the branded self in transformation television
Alison Hearn 55

Part III Sub-genres
Property and home-makeover television: Risk, thrift and taste

Buck Clifford Rosenberg 65
Media-bodies and screen-births: Cosmetic surgery reality television

Meredith Jones 75
Out for life: Makeover television and the transformation of fitness on Bravo’s Work Out
Dana Heller 85
Little Angels: The mediation of parenting

Peter Lunt 97
Fixing relationships in 2-4-1 transformations

Frances Bonner 107
Part IV Audiences

The labour of transformation and circuits of value ‘around’ reality television

Beverley Skeggs and Helen Wood 119

Epidemics of will, failures of self-esteem: Responding to fat bodies in The Biggest
Loser and What Not to Wear
Katherine Sender and Margaret Sullivan 133

Afterword: The new world makeover
Toby Miller 145

Index 151



