
Contents 

Volume 3: The Tourist and Tourism Industry 

Approaches to Understand the Tourist 

45. A Theory of Human Motivation 1 
AH. Maslow 

46. Inferring Travel Motivation from Travelers' Experiences 18 
Philip L. Pearce and Marie L. Caltabiano 

47. Why Destination Areas Rise and Fall in Popularity: An Update of 
a Cornell Quarterly Classic 27 
Stanley Plog 

48. A Test of Plo^s Allocentric/Psychocentric Model: Evidence from 
Seven Nations 44 
Stephen L.J. Smith 

49. Motivations for Pleasure Vacation 50 
John L. Crompton 

50. Tourist Motivation: An Appraisal 65 
Graham M.S. Dann 

51. Developing the Travel Career Approach to Tourist Motivation 86 
Philip L. Pearce and Uk-tt Lee 

52. Family Vacation Decision-Making 106 
Roger L. Jenkins 

53. Understanding Holiday Choice 117 
B. Goodall 

54. Developing a Typology for Understanding Visiting Friends and 
Relatives Markets 136 
Gianna Moscardo, Philip Pearce, Alastair Morrison, David Green 
and Joseph T. OTeary 

55. The Study of International Tourism Demand: A Review of Findings 149 
Geoffrey I. Crouch 

56. Consumer Behaviour in Tourism 171 
Luiz Moutinho 

57. Competitive Strategies for a 'New Tourism' 211 
APoon 

Approaches and Concepts to Understand the Tourism Industry 

58. Some Determinants of Urban Hotel Location: The Tourists' Inclinations 222 
AvnerArbel and Abraham Pizam 

59. The Framework of Tourism: Towards a Definition of Tourism, 
Tourist, and the Tourist Industry 230 
Neil Leiper 



vi Contents 

60. Why The Tourism Industry5 Is Misleading as a Generic Expression: 
The Case for the Plural Variation, Tourism Industries' 246 
Neil Leiper 

61. Analysing Tourist Attractions 270 
Philip L. Pearce 

62. Managing Gardens for Visitors in Great Britain: A Story of 
Continuity and Change 283 
Joanne Connell 

63. The Functions and Planning of Visitor Centres in Regional Tourism 309 
Philip L. Pearce 

64. The Global Hotel Industry: The Emergence of Continental 
Hotel Companies 323 
Judie Gannon and Keith Johnson 

65. The Geography of Deregulation in the U.S. Airline Industry 336 
Andrew R. Goetz and Christopher J. Sutton 

66. Tourism, Capital, and Place: Towards a Critical Geography of Tourism 373 
S. Britton 


