Table of contents Xl

Table of contents

Foreword ....... VI
Acknowledgements X
List of figures Xv
List of tables Xvil
List of abbreviations and symbols....... XX
Preface 3
REFEIENCES ...ttt et e e e e seve s s s s e e smtenanean 6
Paperl
Effective Brand Strategy Implementation:
Review of Literature and Avenues for Future Research. 9
Literature FeVIBW .......co it ctre et sene e an e s ne e e s v e smn s 11
Brand strategy implementation characteristics.......c.cceeeeecerceenercennen. 12
Determinants of brand strategy implementation.......c...c.cccvvrnuiecnennen. 15

Outcomes of brand strategy implementation

Moderators

Conclusion
Conceptual framework and propositions .........ccecvveevrrrcerieecceerecree e 21

Implementation-related brand strategy formulation capabilities

and the effectiveness of brand strategy implementation...................... 23

Organizational learning capabilities as moderators of BSI

EffeCtiVENESS. ..o e 29

Brand strategy implementation capabilities and firm performance...... 32

Conclusion....
References ...
Paper
The Strategy Implementation Capability (SIC) Scale: A Learning-Based
Measure of How To Make Strategy Implementation Effective................... 43
Conceptualization of CONSIIUCE.........ccceeiriecrr et e 46
Strategy implementation as organizational leaming........cccoocecveereece. 46
Strategy implementation capability........cc.cor e e 48

Bibliografische Informationen digitalisiert durch E A 'ﬁHLE
http://d-nb.info/1008180033 f\B I T?IE


http://d-nb.info/1008180033

XH Table of contents

Scale develoPMENt ..........ccccrmveeiceicie e et e 52
Scale generation.........ocoverirrnrrce e s 53
Scale refinemMeNt.........ccceeveircriiree s 58
Scale validation .........ccceccerrerrirrcrercnr e 65
107 | =3 1= L o111 ) o J OO PO 70
Convergent and face validity of short SIC scales............cceciennene 73
Nomological validity of short SIC scales ......c.cccooveviieiiciiinininnn, 73
Discussion and CONCIUSION .....ceeeveeenmreeerriecintreer e ee s e s ser s esan s sree o 75
REIBIENCES . uoie e iererecre ettt e e e et e 80
APPENAIX  coneiiiieeeerrreieeeee st er e st e et e e et r e en s s e e n e n 86
Paper lll
How Innovative Marketing Strategies Translate into Firm Performance:
The Key Role of Firms' Strategy Implementation Capabilities ........c..c.... 91
Strategy implementation as organizational learning............ccccornriiccinininne 94
Strategy implementation capabilities ...........cccccvrriiiinrcrcccnece 96
Conceptual model and hypothesSes ..........cccvccervnnnrcnircennerr e 98

The traditional perspective: The strategy innovativeness-strategy
strength-strategy implementation effectiveness-firm performance

(= A (o1 T 1] o TSRO 100
The mediating role of firms' strategy implementation capabilities ..... 102
The communication perspective: The strategy innovativeness-

strategy clarity- implementation effectiveness relationship ............... 102
Effects of strategy implementation capability on strategy clarity....... 103

Strategy implementation capability as a moderator of the strategy

innovativeness-strategy clarity-strategy implementation effective-

NESS relationNShip......ovcceeieciee e e e 104
Method

Sample and data collection

MEASUIES ... e et e 107



Table of contents Xin

RESUILS oottt a b 109
Assessment of construct reliability and validity ..........cccoeeorieevencene. 109
Tests of the hypothesized relationships ......cc.covcvveeinecccrenniennnes 112

DISCUSSION ...eeeeerieieeienrree e e resresee e s e s sts st s st e seessansanesanas 116

Limitations and future research ...........cccoo oo 120

REFEIENCES oot et s sare s e 122

F Y o] 1= 2 e PO 128



