TABLE OF CONTENTS

Table of CONENS..ucccviisirerissiestisaricriisisssrsassesessssssssssessssasssassanssnsssssssessnssnssess I
The Brain in Business Research .......coeviveinveniiisnsecsnnsnsvnsenanne .1
Peter Kenning, Elke Weber, and [sabell Welpe

The Effect of Glucose Consumption on Customers’ Price Fairness Perception.............. 7

Marc Linzmajer, Mirja Hubert, Tim Eberhardt, Thomas M. Fojcik, and Peter Kenning

Who Shall I Trust? Trust As a Mediator between Identity Salience and
Cooperative Behavior ......ueiiiiveviiiiiniiinnnceecninseniinieisssssesscisosessasssssse 50

Lena K. Opitz, Michael Kosfeld, and Rolf van Dick

How Insights From Neuroeconomics Can Inform Organizational Research:
The Case of Prosocial Organizational Behavior.........ccueiuiieneerincienniienisensessinsennns 65

Stefan Volk and William ]. Becker

Birger P. Priddat (ed.), Neue Theorien zu Konsum, Marketing und emotionalem
Verhalten in der OKOnOmIE ....ceveerreveeressersscerssnsseessosissessossssseessseseasessssssssasasssessersessassen 87
René Riedl

Bibliografische Informationen
http://d-nb.info/1050788478

|

E
digitalisiert durch NJATI

I‘B


http://d-nb.info/1050788478

