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Since 1922, Harvard'BusinessReview has

been a leading source of breakthrough ideas

in management practice—many of which still

speak to and influence us today. The HBR

Classics series now offers you the opportunity

to make these seminal pieces apart of your

permanent management library. Each vol-

ume contains a groundbreaking idea that has

shaped best practices and inspired countless

managers around the world—and will change

how you think about the business world today.


