Berichte aus der Volkswirtschaft

Daniel Krahmer

On Learning and Information in
Markets and Organizations

D 188 (Diss. Freie Universitit Berlin)

Shaker Verlag
Aachen 2003



Contents ,

1 Introduction 1
1.1 Bandit Problems and Message Games . . . . . . ... ... .... 1
1.2 Experimentation in Markets . . . ... ... ... ... ... 5
1.3 Learning and Self-Confidence in Contests . . . . . . ... ... .. 9
1.4 Communication in Organizations . ... ... ... ... ..... 14

2 Entry and Experimentation in Oligopolistic Markets for Experi-
ence Goods 21
21 Imtroduction . . . .. ... ... .. ... 21
22 TheModel . . . . .. .. . .. .o 24
23 AnalysisoftheModel . . . . . . . ... ... ... 25

23.1 TheSecond Stage . . . . . . ... ... .. ... ...... 25
232 TheFirstStage . . . . . . ... . .. . . ... .. ... 28
24 Conclusion . . . . .. . ... L 35

3 Learning and Self-Confidence in Contests 37
31 Imtroduction . . . . .. ... ... ... . 37
32 TheModel . . . . .. . .. . 41
3.3 Belief Reinforcement in the Short Run . . . . . . ... . ... .. 41
3.4 Long-Run Implications and Learning . . .. ... ... .. .... 43

341 Myopic Players . . . . .. .. .. ... L. 44
342 Farsighted Players . . . . ... ... ... ... ... .. 47
35 Conclusion . . . . ... .. e 58
36 Appendix ... ... ... e 59

4 Delegation versus Authority 71

4.1 Imtroduction . . . . . ... . ... 71

42 TheModel . . . . . . .. . . . . e 75



viii CONTENTS
4.3 Delegation and Authority . . . . ... .. ... ... ... ... 78
4.3.1 Benchmark 1: Complete Information . ... ... .. ... 78

4.3.2 Benchmark 2: The Complete Contract with Perfect Com-
mitment . . . . . ... e 79

4.3.3 The Incomplete Message-Contingent Contract with Imper-
fect Commitment . . . .~ . . .. ... ... L. 80
44 Discussion . . . . . .. ... e 87
45 Conclusion . . . . . . . . . e 89
4.6 Appendix . . ... ..o oo ... 90
References 97
Zusammenfassung 105

Tabellarischer Lebenslauf 109



