
CONTENTS 

1 Introduction 1 
Neoliberalism 3 
Structure ofthe Book 5 
Episteme of the Book 8 
References 14 

Part I Religion and Neoliberalism 17 

2 Religions Aligned with Neoliberalism 19 
Introduction 19 
Hyper-Consumerist and Hyper-Productive Religions 21 
Hypo-Consumerist and Hypo-Productive Religions 24 
Religious Neoliberalism or Neoliberal Religion ? 28 
Conclusion 31 
References 32 

3 Religions Within Neoliberalism 35 
Introduction 35 
Faith-Based Organizations 36 
Religion and Development 40 
Chaplaincy in the Education Sector 42 
Conclusion 45 
References 46 

ix Possamai, Adam
The i-zation of society, religion, and neoliberal ...

digitalisiert durch:
IDS Basel Bern



X CONTENTS 

4 Religious Alternatives to Neoliberalism 49 
Introduction 49 
A Third Way 50 
World-Rejecting Religious Group 56 
Islamic Radicalization or Radicalization of Islam? 58 
Conclusion 62 
References 63 

5 There Is No Such Thing as a Religion 67 
Introduction 67 
Religion Is No Longer What It Used to Be 68 
The Social Construction of the Definition of Religion 69 
The Functions of Religion in Neoliberalism 72 
Conclusion 78 
References 78 

Part II Aggiornamento of Critical Social Theories: 
The i-zation of Society, Religion, 
and Post-secularism 81 

6 Jameson (1): From Late Capitalism to Digital Capitalism 83 
Introduction 83 
Jameson's Late Capitalism 84 
Digital Capitalism 85 
Economy and Games 86 
A New Habitus 87 
Biopolitics 88 
Changes in the Labor Force 92 
Religion 96 
Conclusion 97 
References 97 

7 Jameson (2): From Pastiche to the Pygmalion Process 101 
Introduction 101 
Jameson's Theory on Pastiche 102 
The Pygmalion Process 104 



CONTENTS xi 

Participatory Culture 109 
Internet Mernes und the Stasis of Culture 110 
Back to Jameson 113 
Conelusion 113 
References 114 

8 Ritzer (1): From the McDonaldization Thesis 
to the i-zation of Society 115 
Introduction 115 
The Rationalization of Society 116 
The McDonaldization of Society and New Cathedrals 
of Consumption 118 
From the Big Mac to the iPhone 121 
I-Zation of Religion 124 
Individualism 127 
Conelusion 130 
References 131 

9 Ritzer (2): Standardization and Branding 133 
Introduction 133 
Standardization 134 
Branding 139 
Branding Authenticity 141 
Conelusion 145 
References 146 

10 Habermas (1): A Neoliberal Post-secular Project 149 
Introduction 149 
Instrumental Reason 150 
Post-secularism 152 
Sharpa in Australia as a Case Study 155 
The New Muslim Economy 160 
CallforaChange? 163 
Conelusion 164 
References 164 



xii CONTENTS 

11 Habermas (2): Neoliberal Post-secularism 
and the i-zation of Society 169 
Introduction 169 
The End ofReligious Conflicts ? 170 
Terrorism and Economic Conflict 172 
Hegemony 173 
A New Global Civil Religion 176 
Neoliberalism and the Utopian Problem 178 
Conclusion 181 
References 181 

Part III Policy Implication: A New Compassionate Tax 185 

12 Revising Religious Tax Exemption 187 
Introduction 187 
Tax and Inequalities 188 
Literature on Religion and Tax 189 
The Politics of Definition: What Is a Religion 
for Tax Purposes? 192 
Toward a New Model 196 
Conclusion 197 
References 198 

13 Conclusions: A Global Compassionate Tax 
for the i-Society 201 
Introduction 201 
Summary of the Argument 202 
A Compassionate Tax 204 
References 208 

Appendix 1: Inner-Worldly Ascetics 209 

Appendix 2: Normal and Revolutionary Pop 215 



Notes 

References 

Index 

CONTENTS xiii 

219 

221 

241 


	006754947 [TOC]
	Inhalt
	Seite 1
	Seite 2
	Seite 3
	Seite 4
	Seite 5



