
CONTENTS 

Contributors 

Introduction to Polling and Survey Methods 
LONNA RAE ATKESON AND R. MICHAEL ALVAREZ 

PART I SURVEY DESIGN 

ι. Total Survey Error 
HERBERT F. WEISBERG 

2. Longitudinal Surveys: Issues and Opportunities 
D. SUNSHINE HILLYGUS AND STEVEN A. SNELL 

3. Mixing Survey Modes and Its Implications 
LONNA RAE ATKESON AND ALEX N. ADAMS 

4. Taking the Study of Political Behavior Online 
STEPHEN ANSOLABEHERE AND BRIAN F. SCHAFFNER 

5. Sampling for Studying Context: Traditional Surveys and New 
Directions 
JAMES G. GIMPEL 

6. Questionnaire Science 
DANIEL L. OBERSKI 

PART II DATA COLLECTION 

7. Exit Polling Today and What the Future May Hold 
ANTHONY M. SALVANTO 

8. Sampling Hard-to-Locate Populations: Lessons from Sampling 
Internally Displaced Persons (IDPs) 
PRAKASH ADHIKARI AND LISA A. BRYANT 



vi CONTENTS 

9. Reaching Beyond Low-Hanging Fruit: Surveying Low-Incidence 
Populations ^ 
JUSTIN A. BERRY, YOUSSEF CHOUHOUD, AND JANE JUNN 

10. Improving the Quality of Survey Data Using CAP I Systems in 
Developing Countries 2°7 
MITCHELL A. SELIGSON AND DANIEL E. MORENO MORALES 

11. Survey Research in the Arab World 220 
LINDSAY J. BENSTEAD 

12. The Language-Opinion Connection 249 
EFRÉN O. PÉREZ 

PART III ANALYSIS AND PRESENTATION 

13. Issues in Polling Methodologies: Inference and Uncertainty 275 
JEFF GILL AND JONATHAN HOMOLA 

14. Causal Inference with Complex Survey Designs: Generating 
Population Estimates Using Survey Weights 299 
INES LEVIN AND BETSY SINCLAIR 

15. Aggregating Survey Data to Estimate Subnational Public Opinion 316 
PAUL BRACE 

16. Latent Constructs in Public Opinion 338 
CHRISTOPHER WARSHAW 

17. Measuring Group Consciousness: Actions Speak Louder 
Than Words 
KIM PROCTOR 

19. Graphical Visualization of Polling Results 
SUSANNA MAKELA, YAJUAN SI, AND ANDREW GELMAN 

20. Graphical Displays for Public Opinion Research 
SAUNDRA K. SCHNEIDER AND WILLIAM G. JACOBY 

363 

18. Cross-National Surveys and the Comparative Study of Electoral 
Systems: When Country/Elections Become Cases 388 
JEFFREY A. KARP AND JACK VOWLES 

410 

439 



CONTENTS VÎi 

PART IV NEW FRONTIERS 

21. Survey Experiments: Managing the Methodological Costs 
and Benefits 483 
YANNA KRUPNIKOV AND BLAKE FINDLEY 

22. Using Qualitative Methods in a Quantitative Survey Research 
Agenda 505 
KINSEY GIMBEL AND JOCELYN NEWSOME 

23. Integration of Contextual Data: Opportunities and Challenges 533 
ARMANDO RAZO 

24. Measuring Public Opinion with Social Media Data 555 
MARKO KLASNJA, PABLO BARBERA, NICHOLAS BEAUCHAMP, 
JONATHAN NAGLER, AND JOSHUA A. TUCKER 

25. Expert Surveys as a Measurement Tool: Challenges and 
New Frontiers 583 
CHERIE D. MAESTAS 

26. The Rise of Poll Aggregation and Election Forecasting 609 
NATALIE JACKSON 

Index 633 


