
Business Ethics: A contemporary approach in troduces students to  

ethical issues and decision-m aking in a varie ty  o f contem porary contexts.

It develops an awareness o f the m any ways in which ethical considerations 

can m anifest in com m ercia l dom ains, thereby he lp ing prepare students 

fo r the ir professional careers.

Business Ethics show s how  theory  w orks in practice. It includes hundreds 

o f rea l-w orld  exam ples tha t w ill help engage students. Examples d raw  on 

recent and em erging concerns, such as the m oral im p lica tions o f social 

media and the en forcem ent o f codes o f behaviour w ith in  industries.The book 

also addresses corporate social responsib ility , stakeholder m anagem ent and 

susta inability, reflecting the broad scope o f business ethics today.

Com prehensive on line  resources are ava ilab le at w w w .cam bridge .edu. 

au/academ ic/businessethics. S tudent resources include additional rev iew  

questions and case studies, w ith  answ er guides, to  help students re inforce 

learn ing and prepare for assessment tasks. Instructor resources include 

an extensive set o f tu to ria l exercises, PowerPoint slides and a test bank 

o f assessment resources.

Business Ethics w ill equip students w ith  the ind iv idua l and organisational 

strategies to  analyse and im prove the ethical c lim ate in workplaces, 

professions and com m ercia l life in general.
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