
Part One Part  
An Overview  Global Marketing Strategies 

1 The Scope and Challenge of  19 Inventive Negotiations  International  
Marketing 2 Partners, and Regulators 596 

The Dynamic Environment of International 
Trade 28 

Cases can be found in SmartBook or the Instructor 
Resources within Connect 

Part Six 
 Material 

Part TWO   NOTEBOOK-A Guide for Developing a 

The Cultural Environment of Global Markets Marketing Plan 625 
CASES 

3 History and Geography: The Foundations 
ofCulture 54 

4 Cultural Dynamics in Assessing Global Markets 94 
1. An Overview 

5 Culture, Management Style, and Business /-/ Starbucks-Going Global Fast 
Systems  1-2 Nestle: The Infant  Controversy 

        r            Compete  in  
6 The  Environment: A  Concern 168 '  

1-4 Marketing  Ovens  to a New Market Segment 
7 The International Legal Environment: Playing 1-5  in a  The Way  Future? 

 the Rules 196 
2. The Cultural Environment of Global Marketing 

2-1 The  World    
Part  Paris, Hong  Shanghai, and Beyond 
Assessing Global Market Opportunities 2-2 Cultural  Fair &  and Advertising 

2-3  Machine Tool  Company: To Bribe 
8 Developing a Global Vision  Marketing  N)t to   'f 

     Airbus 
9 Economic Development and the  262 2-5 Coping with Corruption 

2-6 When International Buvers and Seilers Disagree 
10  Africa, and the  Hast 290     

11 The Asia Pacific Region 316 2-8  Machines, India, China, and a Skewed 
Sex Ratio 2-9 Counterfeit Mobile Phones in  Ai  Part Four 

Developing Global Marketing Strategies  Assessing Global Market Opportunities 
3-1 International Marketing Research  the Mayo  

12 Global Marketing Management: Planning and 3-2 Swifter, Higher,  Dearer 
Organization 346  Marketing to the Bottom ofthe  

13 Products and Services for  376    Zara  and  
3-5 A Sea Launch Recovery? 

14 Products and Services for Businesses 418        

15 International Marketing Channels 448 3-7 Gillette: The  Razor,  and Reverse 
Innovation 

16 Integrated Marketing Communications and 
International Advertising 484  Developing Global Marketing Strategies 

4-1 Tambrands-Overcoming Cultural Resistance 
17 Personal Selling and  Management 532   Risk Management  

 Pricing for International Markets 562   Negotiations Abroad for  Systems 

Cateora, Philip R.
International marketing

digitalisiert durch:
IDS Luzern



4-4 National   Japanese GloSSary 634 
 Straight  or  

 Condoms,     642 
4-6    and  Marketing 

  Tobacco   World  
4-7 The Obstacles to  a New Product  a 
New Market 
4-8 Mary Kay in  

  Stores  Vp  Act 

Subject  657 


	001360084 [TOC]
	Inhalt
	Seite 1
	Seite 2



