
Table o f Contents

Figures..................................................................................................................... 9

Tables..................................................................................................................... 11

Acknowledgments................................................................................................ 13

Franco Passacantando
Foreword................................................................................................................15

Introduction..........................................................................................................17

Part One

Nicola Bilotta and Simone Romano
Chapter 1: Comparative Advantages..................................................................21

1.1 Technology: a crucial component...........................................................21

1.2 Reputation and trust.................................................................................24

1.3 Information accumulation and big data analysis................................... 27

Nicola Bilotta and Simone Romano
Chapter 2: Business Models and Strategies........................................................ 35

2.1 Amazon.....................................................................................................36

2.2 Google, Apple and Facebook...................................................................39

2.3 Competitors or frenemies?...................................................................... 41

2.4 Partnerships: a win-win solution............................................................43

Nicola Bilotta and Simone Romano
Chapter 3: Regulatory Framework: A Barrier or a Trigger for Change?.......... 51

3.1 PSD2 between data access and enhanced competition..........................51

3.2 Open Banking in the UK: a global pioneer.............................................54

3.3 The new regulatory framework: an opportunity for Techfin................. 55

http://d-nb.info/119507252X


Nicola Bilotta and Simone Romano
Chapter 4: Case Studies: Alibaba in China and Rakuten in Japan.................... 59

4.1 Alibaba, a giant from China.....................................................................59

4.1.1 MYbank, a technological bank.......................................................62

4.1.2 Ant Financial conglomerate............................................................64

4.2 Rakuten, a global technology ecosystem.................................................66

4.2.1 From an e-commerce store to a multi-business corporation........ 67

4.2.2 Rakuten Banks development..........................................................68

Nicola Bilotta and Simone Romano
Chapter 5: Political Implications......................................................................... 73

5.1 Size does matter........................................................................................ 74

5.2 Fiscal and financial issues......................................................................... 79

5.3 Digital identity.......................................................................................... 83

Part Two: Focus

Filippo Renga, Laura Grassi and Nadir Snouno
Focus 1: The Fintech Ecosystem: An Italian Perspective................................... 95

Francesca Rosati and Teresa Spada
Focus 2: Established Banks and Tech Giants -  Friends or Competitors?.......107

Cristiana Schena and Alessandra Tanda
Focus 3: The Development of Digital Strategy and Business
Models in Banking Activities.............................................................................. 109

Mariateresa Maggiolino
Focus 4: Big Data Companies in Banking and Financial
Services Markets: An Antitrust Issue?................................................................119

Fabrizio Virtuani
Focus 5: Information Technology Innovations, Tech Giants and the 
Fintech Industry...................................................................................



Nicol6 Romani and Giancarlo Sfolcini
Focus 6: Data Sovereignty: The European Way to Foster Competition
in the Digital Economy......................................................................................145

Nicola Bilotta and Simone Romano
Conclusion.........................................................................................................161


