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Foreword by Edward J. Jenner
Introduction

Numerical Exercises in Marketing and Pricing. Differential
Costing and Pricing; Wholesale and Retail Margins—
Value Added Tax; Marketing, Planning and Forecasting
in Quantitative Terms.

The Blossom)am Co. Ltd. An exercise in setting and achiev-
ing flexible Company objectives through Quantitative
Management Control Methods.

The Heymer Confectionery Co. Ltd. Case Study showing the
Planning, Launching and Marketing of an unsuccessful
fast-moving Consumer Product.

J. H. Orwell & Co. Ltd. Case Study showing the Planning,
Launching and Marketing of a successful fast-moving
Consumer Product.

The Raven Packaging Co. Ltd. An exercise in the profitable
replanning of the Company’s Sales Territories geared
to: Competent and Effective Marketing and Sales-
Management; Applied work and method study on the
Sales Territory; Optimum Profits and Sales and mini-
mum Costs from individual Customer Accounts.

The Soft Drink Industry. ‘A Research Project in depth’

A General Marketing Survey on Shipbuilding. This Survey
endeavours to show the importance of Top Management
understanding and appreciating the problems in the
whole of their industry and not just their own Company.

Chapter VIII A Media Plan and Advertising Campaign for a New Brand

of Car Tyre ‘Cling Fast’.
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