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Preface

Several years ago, when we began this project on self and media, we did so with
enthusiasm for this promising area of interdisciplinary investigation. As commu-
nication researchers, we observed how our mediated world has challenged
assumptions about the self, both academically and in the popular imagination.
That’s what led to the development of this book. A tip-off for us about the
saliency of a project on self and media came by way of nonscholarly responses
to our topic. The mention of this book to friends and others who were not
academics was met with uniform enthusiasm, indicating to us that issues of self
and media need more articulation, not only in scholarly circles but in the culture
“outside” of the academy.

Notions of the self as highly contained and stable have historically dominated
research approaches in the social sciences, including the study of media. This
means that many studies about the human experience of media decontextualize
the self and do not emphasize socially constructed aspects of identity and
experience. Over the past 20 years, the socially constructed nature of the self has
been the premise of many important research projects, but during that time
relatively little attention has been given to the relationship between self and
media.

Although there has been some significant theoretical work in the area of self
and mediated communication, there are still few actual research projects, par-
ticularly those involving research participants. This volume is a first attempt to
bring together some of the original research that is currently being done in this
area. In addition, several chapters are theoretical. In working together as editors,
we found ourselves deepening our interests in the topic of self and media, and
also recognizing how far-reaching a topic it is. For example, during this project,
we both developed a strong interest in issues of mediated communication and
community. Many of the pieces we’ ve collected for this volume are not just about
the self but about self in relation to others, and in context.

A number of people contributed their expertise toward the development and
completion of this book. Conversations with Mick Presnell, Nina Gregg, Andrea
Press, and Kelly Coyle helped with the initial development of the project.
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