Contents

ACKNOWLEAGEMENLS ... .. ..eeeeiiiiiiin e ee s nri s 7

Chapter 1

e[ la o) | TR U OO PP PP P PP RT ST PR RT LT SR RLEE AL 9
Frieder Rubik

Institut fiir Gkologische Wirtschaftsforschung (I6W), Germany

Part 1: Theory and OVEIVIEW ..........c..oirrrmmenmniriimmmnneneeesssnnnrnsesnnseeees 15
Chaﬁter 2 .
Background: theoretical contributions, eco-labels and environmental policy ........ 16

Eivind Sto and Pal Strandbakken
National Institute for Consumer Research (SIFO), Norway

Dirk Scheer and Frieder Rubik )
Institut fiir kologische Wirtschaftsforschung (I0W), Germany

Chapter 3

Environmental product information schemes: an OVEIVIBW ......ooovrnianineninennes 46
Dirk Scheer and Frieder Rubik )
Institut fiir okologische Wirtschaftsforschung (I0W), Germany

Part 2: Survey and case StUAIeS ...........cocveeieeiiimiiinnneenenninninen e 89

Chapter 4

ECO-1abels and CONSUMETS ......ceuvneenimrnrenmcnierearanaeestusarsasnantstesessnnneers 92
Eivind Ste and P4l Strandbakken
National Institute for Consumer Research (SIF0), Norway

Chapter 5
Case study: washing machines ............c.ccomeureciimmmisnneenesnnmmesnnnenene e 120
Frieder Rubik
Institut fiir kologische Wirtschaftsforschung (I0W), Germany



Chapter 6
Case study: tissue paper and COPYING PAPET .........ceiiiiiiiiniiimiirneiniiiieeienenns 152

Paolo Frankl and Lucia Pietroni
Department ITACA, University of Rome 1, ‘La Sapienza’

Chapter 7
Case study: tourist accommodation ...............coiiiiiiiiiiiiiiii 193

Silvia Ayuso, Pere Fullana and Eloi Montcada
Randa Group, Spain

Part 3: Conclusions and recommendations ............cccovviiiiiiiiiiiieiianrrnienens 235

Chapter 8
CONCIUSTONS ...ttt eii it ereseeireeeanarieransannsenannsonnens 236

Paolo Frankl and Lucia Pietroni

Department ITACA, University of Rome 1, ‘La Sapienza’, Italy
Eloi Montcada

Randa Group, Spain

Frieder Rubik )
Institut fiir Gkologische Wirtschaftsforschung (IOW), Germany

Chapter 9

Recommendations ...........oooiiiiiiiiiiiiiiiiiiiiice it rr et e et se e e e aas 291
Paolo Frankl and Lucia Pietroni
Department ITACA, University of Rome 1, ‘La Sapienza’, Italy

Dirk Scheer and Frieder Rubik
Institut fiir 6kologische Wirtschaftsforschung (IOW), Germany

Eivind Ste
National Institute for Consumer Research (SIFO), Norway

Eloi Montcada
Randa Group, Spain



