CONTENTS

Introduction (Henryk Mruk, Bogna Pilarczyk) .......c.ccccovvveceveneeocneeinan. 5
Henryk MRUK

Integrated communication as an element of marketing .........ccccceovevevereienennas 7
Bogna PILARCZYK

Creativity in developing advertising messSages .........oceeveerivneinieereeerieesireenns 18
Tomasz WANAT

Between cognitive and emotional components of advertising message ............ 28

Aleksandra KANIEWSKA-SEBA

Direct marketing on the consumer goods market ..........cocovevernreievrnsiereesrennnn. 37
Grzegorz LESZCZYNSKI

Communication in business-to-business relations ...........cccccovevvivvnivvniiccninn 49
Piotr KWIATEK

Buyer behaviours and communication ProCess ..........cococemriirecniinenireencienne 61

Ireneusz P. RUTKOWSKI

The information technology tools in business communication ........c......oeevee.... 73
Matgorzata MICHALIK

The role and significance of personal selling ............ccccovvcvviiiiniciiiicnirinnn 89
Ewa JERZYK

Communication through design and packaging ............c..ccocoirvvcnvicnncinene 100
Marek ZIELINSKI

Trade show as a means of COMMUNICAON ...vvovvveieiierieireeieee et e e e 110



4 Contents

Grzegorz LESZCZYNSKI, Marek ZIELINSKI

Conferences as B2B communication tool

Zygmunt WASKOWSKI

The conditions of effective cooperation among of the subjects involved in the
sport sponsoring

Magdalena STEFANSKA

Public relations in the marketing strategy of an enterprise

Renata NESTOROWICZ

Evaluating the effectiveness of communication activities

Maciej KOCZERGA

Antecedents of communication processes



