Contents

10 Brand Awareness of the Chinese People
and the Growth of China’s Brands
76  The Charm of Brands

26 Living in the Era of Brands
36  Brand Fans and NONO Group

no-hanose Origin of Brands in China
R ??i.g?j e '
Dashila - a Mihiémﬁ'omwéffﬁ- A

honored lm?,rz;;ds O et

The Cn81s of Ilrr‘ltégﬁoﬁgreg Stlc“?'?ésit

New Faces of 'i“lm;h;:ored Brands



fo7s}

™y A
St

1979-1991: The Dawn of a Modern
Brand-based Life

1992-2000: Modern Brand Awareness
Taking Roots

From 2001: Brand Name Products into
Ordinary Families
The Finality of “Foreign Brand Worship”

102
108
116
132

Food Consumption and Brands
Modern Housing and Brands
Culture, Education and Brands

Tourism, Leisure and Brands



